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RUSD Profile 

 Riverside Unified School District is 
California’s 15th largest school district 

 Enrollment of 43,000 students 
 47 school sites – 31 Elementary, 7 Middle, 
    7 High Schools, 1 Continuation, 1 Adult 
 Average Daily Participation (ADP) – 34,000 

meals served 
 68.5% of students eligible for free/reduced 

price meals, coming from at-risk families 



Farmers’ Market Salad Bar (FMSB) 
“National Model” 

 1997 – Santa Monica-Malibu Unified School 
District 

 Robert Gottlieb, Professor at Occidental 
College, and the Director of the Urban 
Environmental Policy Institute 

 Two-week trial with Childcare Development 
Department 

 California Nutrition Network Grant 
 Pilot Program – McKinley Elementary School 



Program Goals & Objectives 
 

 To improve children’s health by encouraging the 
consumption of nutritious foods 

 Provide students with access to fresh fruits and 
vegetables on a daily basis in the cafeteria during 
the lunch meal 

 To teach students to become life-long healthy 
eaters 

 Provide a market for the small farmer to sell their 
products 



How the Program Works 

 The district purchases fruits and vegetables 
directly from local farmers  

 Orders are placed a week in advance, and 
produce is delivered to the district by Central 
Kitchen 

 Produce is  prepared at the central kitchen 
delivered to schools where it to be served at 
lunch 

 Complementary classroom activities support 
the goals and round out program 





“Farmers’ Market Salad Bar” 
Encourages Healthy Eating Habits 







Self-Serve 
All-You-Care-To-Eat 









Outcomes 
 
 Provides access to fresh fruits and vegetables on a 

daily basis → successfully modifies student’s eating 
habits 

 Links Cafeteria/Classroom/Garden program and 
provides nutrition education & outdoor laboratory 

 Lowers food cost, reduces waste 
 Increases participation, increases revenue 
 Changes in perception of food service program 
 Nutrition Program plays a significant role in 

augmenting the educational processes in a school 
district 
 









Student Salad Bar Participation, 2008-2009 

176 days served  →  total of 565,134 student meals purchased 
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Win!  Win!  Win! 

 Students have access to 
fresh fruits and vegetables 
on a daily basis 

 The Nutrition Services 
Department has a healthy 
bottom-line, while 
promoting life-long healthy 
eating habits 

 The small local farmer has an untapped market to 
sell their products 

 FMSB serves as a replicable “international model” 







For more information: 
 

 rktaylor@rusd.k12.ca.us 
 
 http://www.schoolnutritionandfitness.com/in

dex.php?sid=2603080122017891 
 

 http://www.center-
trt.org/index.cfm?fa=op.overview 
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