
In this briefing: 
• Program executives meeting 
• New executive committee formed 
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• Going paperless! 
• Branch invoices 

Program executives meeting 
Thank you to all who attended the program executives 
meeting on May 27. We gave rather short notice of 
the meeting, and we appreciate that many of you were 
able to fit it into your busy schedules.  

There were a couple of key issues touched on at the 
meeting. Secretary Kawamura spoke of the severe im-
pact that the economy and state budget reductions are 
having on schools and food banks, particularly in the 
Central Valley. He encouraged marketing programs to 
look for ways to facilitate contributions of food to 
food banks and sponsorships of school programs. 
While state law restricts marketing programs from 
contributing directly to these institutions, the pro-
grams can help arrange contributions from their indus-
tries and some may be able to engage students in con-
tests as part of their promotion and consumer educa-
tion activities. 

There was also much discussion of the department’s 
fiscal and compliance audit program. The first audit 
cycle is scheduled to be completed in 2013, eight years 
after the program’s launch. We expect that subse-
quent cycles will be shorter as the department im-
proves upon procedures and develops alternative ap-
proaches to address such issues as the cost of the au-
dits and format and tone of the reports.  

New executive committee formed 
During the meeting, the department announced its desire 
to form an executive committee of program executives to 
look at options for improvements to the audit program and 
provide input regarding issues affecting the programs. The 
branch received emails from 21 executives volunteering to 
serve. We are most appreciative of all who expressed a 
willingness to participate. This broad willingness to serve 
made it possible to select a committee that is representa-
tive of the variety of programs. The department made an 
effort to select members that represent programs with 
small, medium and large budgets, programs managed by staff 
or through a contract with management firms, programs 
that have companion federal orders overseen by USDA and 
executives representing marketing order boards, agree-
ments and commissions. The executive committee will hold 
its first meeting on July 28 in Sacramento. We will pre-
pare notes of the committee’s work and distribute them to 
the programs. 

Members of the newly formed committee are: 
Stan Andre, California Milk Advisory Board 
Dennis Balint, California Walnut Commission 
Ted Batkin, Citrus Research Board 
Scott Horsfall, Leafy Greens Marketing Agreement 
Tim Johnson, California Rice Commission 
Aria Lukman, California Avocado Commission 
Jerry Munson/J.D. Allen, Monfort Management Services 
Rick Tomlinson, California Strawberry Commission 
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SEE YOU IN MONTEREY! 
C O N F E RE N C E  TO  F O CU S  O N  T HE  
E C O N OM I C S  O F  F O O D  S A F E T Y  
 
This year’s annual NEC-63 conference is going to be 
held in conjunction with the American Agricultural Eco-
nomic Association’s (AAEA) Food Safety Section on 
September 27 and 28, 2010, in Monterey.  
 
The theme of the conference will be the “Economics of 
Improved Food Safety Practices.” NEC-63 is a federally 
sponsored committee that evaluates the effectiveness 
of commodity promotion programs. It will often team 
up with other related organizations in its conferences. 
The AAEA Food Safety Section addresses the econom-
ics of food safety and nutrition 
issues. 
 
On the first afternoon, the Cali-
fornia Strawberry Commission 
and Leafy Greens Marketing 
Agreement will host a food safety 
tour in the Salinas Valley where 
they will show participants two 
cutting-edge approaches to pro-
duce food safety. 
 
Another highlight of the conference will be a presenta-
tion by Richard Williams, a former FDA economist, 
who worked on FDA's role in making food safer. Here 
is a sampling of other conference topics: traceability in 
the food system, regulatory and market drivers for 
adoption of food-safety technologies, consumer re-
sponse to food safety concerns, and effects of food re-
calls on industry and consumers. The presentations will 
cover a variety of products, including produce, nuts, 
eggs, dairy, meat and poultry. 

 
For further infor-
mation on the 
conference, con-
tact Glenn Yost at 
the Marketing 
Branch. 
 

The table below is a reminder of upcoming due dates. If you 
have questions, call your Marketing Branch program liaison  
at 916-341-6005.

 
 

Table of Due Dates 

Item Applies To 

 
 

Quarterly  
Contract  
Report 

+ 
UC Research 

Contracts 

 
 

Marketing Orders, 
Agreements & 

Councils 

 
 

Financial 
Audits 

 
Marketing Orders, 

Agreements & 
Councils 

 
 
 
Member Lists 

 
 
Marketing Orders, 

Agreements, 
Councils & 

Commissions 

 
 

Form 700 

 
Marketing Orders, 

Agreements & 
Councils 

 
 
 
 
 
 

Ethics Training 

 
 
 
 
 

Marketing Orders, 
Agreements & 

Councils 

Due Date 

 
1st Qtr ~ Due April 

(January - March)  
2nd Qtr ~ Due July 

(April - June) 

3rd Qtr ~ Due October 
(July - September) 

4th Qtr ~ Due January 
(October - December)  

 
Two copies to the 

Marketing Branch 30  
days after completion. 

 
As soon as possible  
after any changes. 
Be sure to include  
individual contact  

information: addresses, 
phone and email addresses. 

 
April 1st 

Program lists of members 
and alternates filings due to 

Marketing Branch. 

 
Members must complete the 
training in the time frames 
below and submit the certifica-
tion to their marketing pro-
gram executive: 

• New members: within six 
months of assuming their 
position. 

• Continuing members: every 
two calendar years. 

Program executives must 
retain the signed original 
certificates.  A list of board 
members and alternates 
with the dates they com-
pleted the orientation, 
must be sent to the Mar-
keting Branch, attention  
of Beth Jensen. 

TABLE OF DUE DATES 
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2010 legislation of interest 
A list of bills related to the marketing programs is in-
cluded within this newsletter (see page 6). There are 
three substantive bills that the branch is following in par-
ticular. The bills listed below are now out of the Assem-
bly and are being heard in the Senate.  

AB 1778–Requires commercials produced by state 
agencies (including our marketing programs) that 
feature California products to be produced in state. 

AB 1912–Establishes an Apiary Research Commission. 

AB 2695–Establishes a Nursery Producers Commission. 

Going paperless! 
By its very nature, the Marketing Branch is paper inten-
sive. We receive and process among other documents, 
minutes, budgets, statements of contemplated activities, 
management contracts, board appointments, advertising 
and promotion concepts and executions, as well as pro-
posed communications to state and federal agencies and 
legislative bodies regarding ag-related issues. 

Our goal over the next year is to convert to a paperless 
system of receiving, reviewing, approving (concurring), 
returning and filing documents electronically. This is an 
ambitious goal for the branch and involves cooperation 
from each program.  

Our first test will involve processing minutes for board 
meetings. We plan to select one program to involve in a 
test to submit minutes electronically. The test should 
identify problems in the process and will help us re-
search solutions before employing a paperless process 
system-wide.  

In the meantime, we encourage all programs to begin 
submitting documents electronically whenever possible. 
In the short-term, we may just print the documents out 
on our end to process in a conventional manner. Over 
time though, we will process them electronically. We 
will report on our progress in future newsletters. 

Branch invoices 
By now you should have received our invoice for the 
month of March and should receive the April invoice 
within a couple of days. May invoices will be mailed out 
by the end of July. We hope to be completely current on 
invoices this summer and appreciate your patience. 
 

• 

BRANCH BRIEFING , CONTINUED FROM PAGE 1 

 
 
 

 

 

 

 

L A I F :  A N  I N V E S T M E N T  O P T I O N  

California’s agricultural commodity boards are eligible to 
invest funds in the Local Agency Investment Fund (LAIF) 
administered by the California State Treasurer. For sev-
eral years, a number of the marketing programs have 
deposited their funds with LAIF. We understand that 
these programs are pleased with the overall service.  
Below is a quick recap. 
 
What is the LAIF? 
• LAIF is a voluntary program created by statute in 1977 

as an investment alternative for California's local gov-
ernments and special districts. 

• The program offers local agencies the opportunity to 
participate in a very sizable portfolio that is invested 
using the investment expertise of the state Treasurer. 

• LAIF has 2,800 participants and $25 billion in assets. 
• State law protects LAIF funds from impoundment or 

seizure by any state official or agency. 
 
LAIF offers three significant benefits: 

Safety / Diversification 
• Funds are invested in accordance with government 

investment provisions of California Government 
Code. 

• The pool is managed to insure its safety by investing in 
a mix of high-quality securities.  

Liquidity  
• Participants can withdraw funds at any time without 

penalty. 
• Participants can call LAIF before 9:30 a.m. and have 

funds transferred to their local checking account by 
the end of the same day. 

• Participants can keep their funds fully invested until 
actually needed to pay bills.  

Rate of Return 
• Rate of return is maintained at a level representative 

of the current market yield. 
 

How can you open an account with LAIF? 
• Call LAIF at (916) 653-3001 for instructions. 
• LAIF requires a resolution of an agency's board of di-

rectors. LAIF has a special form that must be com-
pleted in conjunction with the resolution. 

• LAIF will also need some additional banking informa-
tion and signature cards. 

• Online informatin at www.treasurer.ca.gov/pmia-laif. 
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N E W  S TR A W B ER R Y  
A P P  D E LI V E R S  
R E CI P ES  A N D  MO R E 

iPhone, iPad and iTouch users 
have a very cool new way to 
access more than 50 mouth-
watering strawberry recipes 
from some of the most popular 
food bloggers and chefs from 
around the web. Since its launch 
in January by the California 
Strawberry Commission, more 
than 30,000 people have 
downloaded the application. 
 
The app comes complete with 
vivid food photography of the finished recipes, ingredients and 
step-by-step directions to make eating healthy strawberries 
easier than ever.  

 
According to the commission, 
this is the first time a commod-
ity group has launched a prod-
uct-specific recipe application. 
Additionally, they have not seen 
another recipe app to feature 
individual bloggers.  
 
They are currently preparing to 
launch an updated version in the 
fall that will include more reci-
pes, expert nutrition advice, and 
a focus on kids and moms. For 
those of you with a Droid, don’t 
worry, they will also be launch-
ing a version for that device. 

 
Consumer and industry feedback has been overwhelmingly 
positive. Also, the blogger community is excited to be part of 
this fun activity—it has helped the commission to foster good 
relationships with many of them. A few of the bloggers are 
active on the commission’s Facebook page and share straw-
berry recipes with the fans! They have also recently worked 
with one of the bloggers on a how-to video that is distributed 
widely via a social media release and uploaded to YouTube. 
Their future plans involve further integrating their social me-
dia activities and blogger community with a new consumer 
website that is currently being developed.  

FIRST-OF- ITS-K IND APP LAUNCED! 
C O N TI N U A TI ON S  AN N OU N C E D  

The department conducted continuation hearings ear-
lier this year to determine whether the California 
Sheep Commission, Citrus Nursery Research & Educa-
tion Program and California Dried Plum Board should 
continue. These hearings are required every five years 
to provide assessment payers the opportunity to com-
ment on the usefulness and effectiveness of the pro-
grams.  
 
California Sheep Commission  
On January 19, the department held a public hearing in 
Sacramento, and based on favorable industry feedback  
it approved continuation for five more years.  
 
The sheep commission conducts promotion, advertis-
ing, production research, livestock protection and 
communication activities relating to California’s lamb 
and wool industry. The commission’s activities are 
funded by mandatory assessments on all California 
sheep producers who market more than 100 pounds 
of wool annually.  
 
Citrus Nursery Research & Education Program 
The department held a public hearing on January 27 in 
Tulare. Based on favorable industry feedback, the de-
partment approved continuation for five more years.  
 
The program conducts research and educational pro-
jects pertinent to the citrus nursery industry in Cali-
fornia. The program’s activities are funded by manda-
tory assessments on all citrus nurseries in the state 
that propagate and market more than 1,000 citrus 
trees annually.  
 
California Dried Plum Board  
On February 24 the department held a public hearing in 
Sacramento. Supportive testimony was submitted for 
the hearing, and the department authorized the board 
to continue for another five years.  
 
The board conducts promotion, advertising, public 
relations, research (market, production and nutrition), 
trade policy and issues management relating to Califor-
nia dried plums. The board’s activities are funded by 
mandatory assessments on California dried plum pro-
ducers, dehydrators and processors.  
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Fee schedule 

The Marketing Branch requires marketing orders, councils 
and agreements to audit their handlers on a rotating basis. 
The purpose of these audits is to verify the accuracy of as-
sessment reports and assessments paid. The branch also 
recommends this kind of review for commissions.  
 
New fees for assessment audits conducted by the Market 
Enforcement Branch (MEB) were presented during the May 
27 program executives’ meeting. The new rates will apply 
to audits started after June 30, 2010.  
 
Last year, MEB conducted approximately 120 audits. The 
goal for the next 12-18 months is to hire the resources and 
develop capacity to conduct 180 audits per year. While the 
MEB is still working on previously requested assignments, 
you are encouraged to submit requests 
for new audits at any time. If the reason 
for the request involves a handler that is 
going out-of-business, not paying assess-
ments, or not remitting assessment re-
ports, then MEB will give your request a 
high priority. If you have questions, con-
tact Gary Miller at gdmiller@cdfa.ca.gov, 
or 916-341-6276. 
 
Other enforcement services 
Marketing orders, councils and agree-
ments have access to other enforcement  
services through an agreement with MEB.  
 
These services include: 
• Administrative processing of deficiency  
 determinations for the collection of de-

linquent assessments. 
• Assessment report compliance. 
• Administrative action for failure to  
 comply with program requirements, in-

cluding failure to pay assessments. 
 
Marketing orders, councils and agreements 
do not need a handler audit for MEB to 
initiate action against entities that fail to 
pay assessments. Programs are required to 
refer such cases for enforcement after 30 
days of delinquency. Contact your branch 
liaison or Kathy Diaz-Cretu at the Market-
ing Branch. 

NEW AUDIT FEE SCHEDULE ANNOUNCED BY MARKET ENFORCEMENT BRANCH 

Description of Audit Prior Fee New Fee 

Standard Single Commodity 
Applies to most programs 

$675 $ 800 

Single Commodity Complex 
Applies to: Grape Rootstock, 
Rice, Walnuts, Wheat, Mendo-
cino Wine Grapes, Wool, and 
others as appropriate 

$900 $1000 

Standard Multi-commodity 
Applies to: Tree Fruit (peach, 
plum, nectarine); Leafy Greens 
Marketing Agreement; Leafy 
Greens Research; Dried Beans 

2-4 commodities: $ 900 
5-6 commodities: $1000 
7-9 commodities: $1100 

10-12 commodities: $1200 
13+commodities: $100 per 

2 commodities: $1000 
3 commodities: $1200 
4 commodities: $1400 
5 commodities: $1600 
6 commodities: $1800 

7+ commodities: $2000 

About the assessment audits and fees 
• Gathering program documentation for previous three 

fiscal years. 
• Notification and confirmation (verbal and in writing) of 

scheduled audit. 
• Review of handler records for previous three fiscal 

years. 
• Travel time and costs to and from handler’s place of 

business. 
• Photocopying of records. 
• Spreadsheet analysis. 
• Report writing. 
• Supervisor’s review and correspondence to handler 

and program. 
• Up to 20 hours of services (audit and travel time). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Audits that exceed 20 hours 

Description Prior Fee New Fee 

Marketing Orders, Agreements and Councils 
If the auditor ascertains there are problems with 
gathering documentation, incomplete paperwork 
provided by the handler/grower, and/or lack of coop-
eration by the handler, the Marketing Branch will be 
notified of the problem. The Marketing Branch, in 
consultation with the program, will advise MEB 
whether to continue with the audit or make alternate 
arrangements. 

$47/hour 
for time in 
excess of 
20 hours 

$50/hour for time 
in excess of 20 
hours. This fee is 
in addition to the 
appropriate base 
fee, as described 
above. 

Commissions 
If the auditor ascertains there are problems with 
gathering documentation, incomplete paperwork 
provided by the handler/grower, and/or lack of coop-
eration by the handler, the commission will be noti-
fied of the problem. The commission will advise MEB 
whether to continue with the audit or make alternate 
arrangements. 

$47/hour 
for time in 
excess of 
20 hours 

$50/hour for time 
in excess of 20 
hours. This fee is 
in addition to the 
appropriate base 
fee, as described 
above. 

mailto:gdmiller@cdfa.ca.gov�
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C A L I F OR N I A  B L U EB E R RY  C O M M I SSI O N  
H I R E S  M A N A G E R  
 
The California Blueberry Commission, which was made operative on 
March 1, 2010, following a favorable implementation referendum, voted 
to retain management services from the California Apple Commission. 
Alex Ott, the current executive director of the apple commission, will 
serve in the same capacity for the blueberry commission. During its first 
fiscal year, the commission will be working on start up arrangements and 
developing necessary organizational documents. The commission also 
plans to take part in a multi-session strategic planning workshop to estab-
lish its vision and develop a course of action for the future.  
 
Though a small industry compared to some other blueberry growing 
states, the fruit is among California’s fastest growing commodities. The 
state produced 23 million tons of fresh blueberries in 2009, according to 
the U.S. Department of Agriculture’s National Agricultural Statistics Ser-
vice. In 2007, the state produced 14.5 million tons.  

Marketing Branch Mission 
We assure the fair and practical operation of 

marketing programs for the benefit of California 
agriculture and the citizens of California. 

WE WANT TO HEAR FROM YOU! 
1. Do you have an announcement or 

news to share via the Marketing Quar-
terly? 

2. Do you have commodity beauty shots 
that we can feature in this newsletter? 

3. Do you have suggestions for improv-
ing this newsletter? 

Please send comments or news items for 
inclusion in the next Marketing Quarterly to 
April Izumi at aizumi@cdfa.ca.gov. 

Governor Arnold Schwarzenegger 
Secretary A.G. Kawamura 
California Department of Food and Agriculture 
Marketing Division, Marketing Branch 
560 J Street, Suite 170-A 
Sacramento, CA 95814 
Phone: 916-341-6005 
Fax: 916-341-6826 
Marketing Quarterly Editor: April Izumi 

 

Bill Number Version Subject Status 

AB 1778 May 13 
State Agency Promotion – Com-
mercial production limited to 
California 

Senate Appropriations – August 2  
Hearing 

AB 1795 June 3 Citrus Committee, Salmon 
Council and Apple Commission 

Senate Appropriations – August 2  
Hearing 

AB 1912 July 1 Apiary Research Commission Senate Floor 

AB 1960 May 28 California Grown Act Held in Senate Rules for assignment 

AB 2695 June 10 Nursery Producers Commission Senate Floor 

SB 1131 April 27 Commercials State Funding – 
Must be produced in California Assembly Floor 
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