
In this briefing: 
• Legislation of interest 
• Branch delay in invoicing 
• Pierce’s Disease Continuation Referendum 
 
Second year of the current legislative session 
With the 2009-2010 legislative session back in full 
swing, there are two bills proposing new commissions 
and several others that may affect our marketing pro-
grams.  
 
The bill summaries below comes from the Legislative 
Counsel’s Digest at the beginning of each bill. While 
we are watching these bills as relevant to the branch 
and marketing programs, we ask that you contact the 
author’s office or one of the agricultural trade associa-
tions should you have questions or need further infor-
mation. 
 
AB 1778 (Lieu)–State Agency Promotion 
This bill would require any department, commission, 
office, agency, or other administrative entity of the 
state that produces, or contracts for the production 
of, a promotional commercial for the state or a prod-
uct of the state, and finances that commercial in whole 
or in part with public funds, to film that commercial in 
this state. 
 
AB 1795 (Committee on Agriculture)–California    
Apple Commission and California Salmon Council  
Existing law establishes in state government the    
California Apple Commission, which consists of 12 
apple producer and handler members and one public 
member.  

Existing law specifies that the term of office of each mem-
ber of the commission, except ex officio members, is four 
years, and limits the number of terms of office of each 
member to four consecutive terms. This bill would delete 
the limitation on the number of terms of office. 

Existing law establishes in state government the California 
Salmon Council and provides that the council may, subject 
to the approval of the Secretary of Food and Agriculture, 
exercise specified powers that may be delegated to the 
council by the secretary, including, among others, the 
power to make contracts and other agreements to pro-
mote the sale of salmon and salmon products on either a 
local, state, national, or international basis. This bill would 
also authorize the council to present facts to, and negotiate 
with, state, federal and foreign agencies on matters that 
affect the council. 
 
AB 1912 (Evans)–California Apiary Research Commission 
This bill would declare the Legislature's intent to later 
amend the bill to establish within state government the 
California Apiary Research Commission to promote re-
search and education regarding California's bee industry. 
 
AB 1960 (Ma)–California Grown Act 
This bill would require the state or any of its agencies to 
purchase fruits, nuts and vegetables that are produced in 
California rather than imported fruits, nuts and vegetables 
whenever the quality is comparable to, and the price is 
equal to or less than, imported fruits, nuts and vegetables. 
The bill would make certain declarations regarding the mar-
keting of California grown agricultural commodities. 
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NEW AT THE HELM 
T H R E E  C O M M O D I TY  G RO U P S  HI R E  
N E W  C HI E F  E X EC U TI V ES  
 
The Marketing Branch is pleased to welcome three new 
CEOs at the California Wheat Commission, Mendocino 
Winegrape and Wine Commission and California Tree-
fruit Agreement. 
 
Janice Cooper started with the California Wheat 
Commission on January 1, 2010. Ms. Cooper has a long 
history in agriculture. From 1992 she was a partner in 
Salisbury & Cooper, a diversified family farming com-
pany in the Sacramento Delta. Ms. Cooper previously 
served as director of the California Association of 
Wheat Growers for four years, and in that position she 
worked closely with the wheat commission. Ms. Coo-
per has experience working with other agricultural pro-
grams through her consulting firm, Pacific Resources. 
Through Pacific Resources she worked with the Cali-
fornia Canning Peach Association and California Asso-
ciation of Winegrape Growers. Ms. Cooper is excited 
about her position and has already attended a meeting 
of the National Association of Wheat Growers in 
Washington DC. She plans to focus attention on re-
search and trade issues, which are very important to 
California’s wheat growers.  
 
The Mendocino Winegrape and Wine Commission 
named Dave Batt, a credentialed sommelier and wine 
educator, to its top job. He has experience in the food, 
beverage and wine industries and was a former adver-
tising copywriter for nationally known brands. He has 
also owned his own restaurant and wine retailing busi-
ness. Most recently he managed wine brands. One of 
his top priorities for the Mendocino region is to in-
crease the region’s presence as the “greenest wine re-
gion.” Thanks to a unique partnership of nature and the 
artistry of longtime family growers and winemakers, the 
region has “set our standards high.” 
 
The California Treefruit Agreement recently promoted 
its longtime employee, Gary Van Sickle, as CEO. Mr. 
Van Sickle has worked with the treefruit industry for 
more than 34 years and has served as the agreement’s 
field director, research director and regulatory compli-
ance director. Mr. Van Sickle’s charge is to keep recent 
industry changes in place, including an emphasis on in-
creased international marketing and food safety. 

The table below is a reminder of upcoming due dates. If you 
have questions, call your Marketing Branch program liaison  
at 916-341-6005.

 
 

Table of Due Dates 

Item Applies To 

 
 

Quarterly  
Contract  
Report 

+ 
UC Research 

Contracts 

 
 

Marketing Orders, 
Agreements & 

Councils 

 
 

Financial 
Audits 

 
Marketing Orders, 

Agreements & 
Councils 

 
 
 
Member Lists 

 
 
Marketing Orders, 

Agreements, 
Councils & 

Commissions 

 
 

Form 700 

 
Marketing Orders, 

Agreements & 
Councils 

 
 
 
 
 
 

Ethics Training 

 
 
 
 
 

Marketing Orders, 
Agreements & 

Councils 

Due Date 

 
1st Qtr ~ Due April 

(January - March)  
2nd Qtr ~ Due July 

(April - June) 

3rd Qtr ~ Due October 
(July - September) 

4th Qtr ~ Due January 
(October - December)  

 
Two copies to the 

Marketing Branch 30  
days after completion. 

 
As soon as possible  
after any changes. 
Be sure to include  
individual contact  

information: addresses, 
phone and email addresses. 

 
April 1st 

Program lists of members 
and alternates filings due to 

Marketing Branch. 

 
Members must complete the 
training in the time frames 
below and submit the certifica-
tion to their marketing pro-
gram executive: 

• New members: within six 
months of assuming their 
position. 

• Continuing members: every 
two calendar years. 

Program executives must 
retain the signed original 
certificates.  A list of board 
members and alternates 
with the dates they com-
pleted the orientation, 
must be sent to the Mar-
keting Branch, attention  
of Beth Jensen. 

TABLE OF DUE DATES 
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AB 2695 (Hernandez)–California Nursery Producers 
Commission 
This bill would create the California Nursery Producers 
Commission in state government with a prescribed 
membership, and would specify the powers, duties and 
responsibilities of the commission. The commission 
would be authorized to carry out programs of outreach, 
education, promotion, marketing and research relating 
to nursery products. The bill would authorize the com-
mission to levy an annual assessment on producers of 
nursery products, and would authorize the expenditure 
of those funds for purposes of implementing and admin-
istering the bill's provisions. 
 
SB 1131 (Calderon)–Commercials, State Funding     
Restrictions 
This bill would prohibit the state from expending any 
state funds for the purpose of filming or producing com-
mercials or other filmed materials outside of the state. 
 
SB 1310 (Maldonado)–Marketing of Agricultural   
Commodities, Educational Programs: Definition  
Existing law defines an "educational program" for pur-
poses of the California Marketing Act of 1937 as a pro-
gram that provides for the planning and implementation 
of activities to inform the general public of the processes 
of producing agricultural commodities and to foster co-
operation between urban and rural sectors. 
 
Branch delay in invoicing the programs 
We received many expressions of concern and frustra-
tion from our stakeholders over the branch’s second 
lapse in invoicing in as many years. Looking at the issue 
from the opposite end, we are equally concerned and 
frustrated. 
 
As many of you recall, our first invoicing lapse occurred 
when the department adopted the statewide accounting 
system “CalSTARS.” Our branch is the only program in 
the department funded by reimbursements from the 
boards, councils and commissions. We have 56 different 
departmental budget or accounting codes within which 
our costs are assigned. As a unique program, it took sev-
eral months to sort out how to ensure proper account-
ing and invoicing under the CalSTARS system. 
 
The lapse in invoicing for the months of September to 
December 2009 was a result of poor performance 
within the branch for which we deeply regret.  

BRANCH BRIEFING , CONTINUED FROM PAGE 1 

We can point to an increased workload as a factor. How-
ever, we know that timely billing for our operating costs 
is a high priority, both for the department and our stake-
holders. We have instituted procedures to ensure in-
voices go out on time, and we are in the process of train-
ing branch employees to serve as back-ups for accounting 
tasks when primary staff is ill. When operating with a 
relatively small staff, this is always a challenge.  
 
Invoices will be late again for the month of January, but 
will be sent out by the end of March. In the future, our 
goal is to invoice by the 10th of the month (i.e., for Feb-
ruary, invoices should be mailed out by April 10th). 
 
Pierce’s Disease Continuation Referendum 
As reported in the Winter 2009 branch newsletter, the 
Marketing Branch is responsible for conducting a con-
tinuation referendum every five years for the Pierce’s 
Disease Control Program. The program was established 
by the Legislature to halt the spread of the glassy-winged 
sharpshooter, the vector for Pierce’s Disease. The dis-
ease primarily affects grape vines, and winegrape growers 
are assessed to fund the program. 
 
Branch staff have been building the list of eligible growers 
to conduct the referendum with assistance from the 
USDA’s National Agricultural Statistics Service (NASS) 
California Office. The list of approximately 6,500 wine-
grape growers was developed from reports filed by more 
than 2,000 vintners statewide.  
 
The referendum is tallied both by number and volume of 
production associated with each eligible grower. Ballots 
are scheduled to go out by the end of March.  
 
We wish to recognize the efforts of Kathy Diaz-Cretu, 
Joe Monson and Kim Jagelka in collecting reports, creating 
the list, preparing referendum ballots and designing the 
database to tally the ballots. We also received much assis-
tance from Mitch Graham and Jennifer Van Court with 
NASS and Donald Shippelhoute and Michelle Helms in the 
Milk Pooling Branch. Costs will be reimbursed by the pro-
gram, and the referendum should be finalized by early 
June. 
 

• 
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The Agricultural Sustainability Institute (ASI) at UC Davis is 
collaborating with a range of stakeholders and institutions to 
investigate the effect nitrogen has on California’s agriculture, 
economy and environment. Work is ongoing and will con-
tinue through the middle of 2011. Public comment is wel-
come, and some preliminary results are available at 
www.nitrogen.ucdavis.edu. 
 
What are the goals of the assessment?  
The California Nitrogen Assessment (CNA) will help farmers, 
ranchers, scientists, policy makers and the public to better 
understand the tradeoffs that are involved with agricultural 
nitrogen—because while inputs of nitrogen play a critical role 
in the state’s food system, inefficient use of nitrogen has the 
potential to lead to increased costs for farmers and cause 
negative impacts on the environment and human health. 
 
The goal of the assessment is to create information—through 
a transparent process that includes credible science and pub-
lic participation—that is useful to stakeholders. To date, the 
assessment team has gathered input from stakeholders to 
create a list of questions about nitrogen science, practice and 
policy. That list is on the project Web site, and the project 
team will be working on answering many of those questions 
through early next year. Continued public input is welcome.  
 
ASI Director Tom Tomich said the challenges of nitrogen and 
the state’s complex agricultural system present a unique op-
portunity for the broad range of California’s agricultural 
stakeholders to work together. “The unrivaled diversity of 
California's agriculture means there can be neither a one-size-
fits-all regulatory approach nor a silver-bullet technology to 
drive efficiency on the state’s farms and ranches,” said 
Tomich. “One of our goals is to look for more efficient ways 
to use nitrogen fertilizer that can keep California farm pro-
duction growing while reducing farmers’ costs and minimizing 
harmful effects.” 
 
The CNA will create an analysis of best management prac-
tices for nitrogen; an analysis of economic and policy drivers 
of nitrogen use; an assessment of the extent of existing nitro-
gen science; and will make recommendations on gaps in 
knowledge that merit further research. The team will create 
policy briefs that provide relevant information for lawmakers 
so they can be well-informed of the tradeoffs involved with 
nitrogen—this includes both the importance of nitrogen in 
California agriculture and potential drawbacks associated with 
inefficient nitrogen use. 

Continued on page 5 

WHAT IS THE CA NITROGEN ASSESSMENT? 
S P R I N G  U S HE R S  I N  A  N EW      
C O M M I S S I O N  

The California Blueberry Commission became 
operative on March 1, 2010, following a favorable im-
plementation referendum among blueberry producers 
and handlers. Specifically, 78.9 percent of blueberry 
handlers of record and 69.1 percent of blueberry pro-
ducers of record participated in the referendum. Of 
blueberry handlers voting in the referendum, 66.7 per-
cent voted in favor, representing 69.1 percent of the 
volume of blueberries voted. Of blueberry producers 
voting in the referendum, 66.1 percent voted in favor, 
representing 73.8 percent of the volume voted. These 
results exceeded the criteria for implementation speci-
fied in the California Blueberry Commission law.  
 
The commission held its first meeting on March 25, 
2010. Assessment revenues generated will fund educa-
tion, promotion and research activities. The commis-
sion is also authorized to collect and disseminate crop 
statistics and adopt quality standards. In 2009, there 
was approximately 26 million pounds of blueberries 
produced in the state by 80 commercial growers.  

C O N TI N U A TI ON  F O R  D RY  B EA N S  
A N D  CU T  F L O W E R S  

Based on favorable industry feedback at a public hear-
ing in November, the department approved continua-
tion of the California Dry Bean Research & Mar-
keting Program for an additional five years. Origi-
nally implemented in 1979, the program conducts pro-
motion and research relating to production and distri-
bution of dry beans.  
 
California is the sixth largest dry bean producing state 
in the U.S. In 2007, California produced more than 5 
percent of all dry beans grown in the country.  
 
In a recently completed referendum, the state’s cut 
flower and greens producers voted in favor of continu-
ing the California Cut Flower Commission. Indus-
try interest in this referendum was very high. More 
than 86 percent of eligible producers voted, with 
nearly 54 percent casting their ballot in favor of oper-
ating for another five years. The commission conducts 
promotion, research and issues management activi-
ties. Current fiscal year expenditures total $763,000. 
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Please contact the assessment team if you would like to 
suggest an addition to the council or are interested in 
learning more. Current council members are: 

• Pelayo Alvarez, California Rangeland Conservation 
Coalition Program Director, Defenders of Wildlife 

• Ted Batkin, President, Citrus Research Board 
• Steve Beckley, Executive Director, Organic Fertil-

izer Association of California 
• Don Bransford, Chairman, CA Rice Producer's 

Group, California Rice Commission 
• Cynthia Cory, Director, Environmental Affairs, Cali-

fornia Farm Bureau Federation 
• Bob Curtis, Associate Director of Agricultural Af-

fairs, Almond Board of California 
• Michael Dimock, President, Roots of Change 
• Allen Dusault, Program Director for Sustainable 

Agriculture, Sustainable Conservation 
• Laurel Firestone, Co-Director, Community Water 

Center 
• Rolf Frankenbach, Staff Environmental Scientist, 

CDFA Fertilizer Research and Education Program 
• Don Hodge, Environmental Protection Specialist, US 

Environmental Protection Agency 
• Tim Johnson, President-CEO,  
 California Rice Commission 
• David Lighthall, Health Science 
 Advisor, San Joaquin Valley Air    
 Pollution Control District 
• Karl Longley, Coordinator of   
 Water Resources Programs,      
 California Water Institute 

• Jim Lugg, Consultant, Fresh Express/Chiquita 
• Paul Martin, Director of Environmental Services, 

Western United Dairymen 
• Albert Medvitz, McCormack Sheep and Grain 
• Rob Mikkelsen, Western Regional Director, Interna-

tional Plant Nutrition Institute; Board of Directors 
Chair, California Certified Crop Advisers 

• Belinda Morris, Regional Director for Conservation 
Incentives, Environmental Defense Fund 

• Renee Pinel, President-CEO, Western Plant Health 
Association 

• Claudia Reid, Policy and Program Director, Califor-
nia Certified Organic Farmers 

• David Runsten, Policy Director, Community Alliance 
with Family Farmers 

• Ann Thrupp, Manager of Sustainability and Organic 
Development, Fetzer/Bonterra Vineyards 

Continued from page 4... 
 
Who is involved in the project? 
The California Nitrogen Assessment is led by four UC 
Davis professors—Tom Tomich, Daniel Sumner, Kate Scow 
and Randy Dahlgren. There is also a nine-member technical 
advisory committee providing project oversight, which in-
cludes the four faculty members leading the project, along 
with UC Davis colleagues Thomas Harter, Ermias Kebreab, 
Frank Mitloehner, Dan Putnam and Johan Six.  
 
The assessment is funded by a grant from the David & 
Lucile Packard Foundation. The goal of the foundation is to 
support scientific activities that address the challenge of 
sustainability in agriculture and other areas.  
 
As a UC research project, the California Nitrogen Assess-
ment follows the highest scientific standards in sourcing, 
analyzing and presenting data. In addition, ASI and the team 
are committed to open access to all results and information 
produced and accountability to stakeholders. 
 
To ensure open access and accountability, ASI’s project 
team has engaged with dozens of organizations, groups and 
individuals from a broad range of per-
spectives, including farmers, farm or-
ganizations, scientists, environmental 
and health groups as well as govern-
ment agencies.  
 
Aside from these stakeholders, ASI 
has reached out to more than 150 
farm advisors and extension specialists with the UC Coop-
erative Extension. The assessment team has also created a 
Stakeholder Advisory Council. These individuals review in-
progress documents and provide links between the assess-
ment and important stakeholder groups. 
 
Council member Tim Johnson, president and CEO of the 
California Rice Commission, said his organization is in-
volved because of the chance to be engaged in the flow of 
information. “This is an opportunity to both be educated 
and educate,” said Johnson. “In the absence of engagement, 
assumptions are made on all sides.” 
 
For more information contact: 
Colin Bishop, Communications & Outreach Fellow 
UCD-ASI, cbishop@ucdavis.edu, (530) 752-5299 

CALIFORNIA NITROGEN ASSESSMENT ADVISORY COUNCIL MEMBERS 

“This is an opportunity to both  
be educated and educate,” said       
Tim Johnson. “In the absence  

of engagement, assumptions are  
made on all sides.” 

https://mail.caes.ucdavis.edu/owa/UrlBlockedError.aspx�
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ANNOUNCEMENTS ! 

S T A T E  A N D  F E D E R A L  D R I E D  P LU M             
P R O G R A M S  A N N O U N C E  C E O  O PE N I N G  
Rich Peterson, longtime executive director of the state and federal dried 
plum marketing orders has announced his planned retirement at the end 
of the 2010/11 fiscal year. Among the management succession options 
being considered are retaining an association management company or 
another marketing order/commission to manage the dried plum market-
ing orders. The Executive Committee invites proposals for management 
of these organizations as outlined below. To learn more about the mar-
keting program, go to www.CaliforniaDriedPlums.org.  

Deadline is May 14, 2010. Submit electronic proposals to: 
Richard Peterson at rpeterson@cdpb.org 

Interested? Include with your proposal: 
1. Organizational profile 
2. Experience promoting generic (non-branded) foods and beverages 
3. Experience managing government programs 
4. Method and amount of compensation requested 
5. Three client/professional references 

Marketing Branch Mission 
We assure the fair and practical operation of 

marketing programs for the benefit of California 
agriculture and the citizens of California. 

WELCOME BABY NATHAN GE IS !  
 

congratulations to Buy California ceo 
Maile Shanahan Geis and dan geis 
on the arrival of Nathan Leo Geis! 

 
 

S T A T E  FA I R  B O OT H  A N YO N E ? 
Interested in sharing a booth 

at the 2010 State Fair Foodstyle Exhbit 
with the California Sheep Commission? 

 
Contact David Goldenberg at 

golden59@pacbell.net or 916-933-7667 

WE WANT TO HEAR FROM YOU! 
1. Do you have an announcement or news 

to share via the Marketing Quarterly? 
2. Do you have commodity beauty shots 

that we can feature in this newsletter? 
3. Do you have suggestions for improving 

this newsletter? 

Please send comments or news items for 
inclusion in the next Marketing Quarterly 
to April Izumi at aizumi@cdfa.ca.gov. 

Thank you! 

Governor Arnold Schwarzenegger 
Secretary A.G. Kawamura 
California Department of Food and Agriculture 
Marketing Division, Marketing Branch 
560 J Street, Suite 170-A 
Sacramento, CA 95814 
Phone: 916-341-6005 
Fax: 916-341-6826 
Marketing Quarterly Editor: April Izumi 

Born February 21, 2010 
11:58 a.m. 

8 lbs, 3 oz 
20.5 inches 

M A R K E TI N G  P R OG R A M   
M A N A G E R S ’  M E E T I N G  

 
Please stay tuned! 

The Marketing Branch is working on 
scheduling a program managers’ meeting 

for the end of April or early May 

mailto:rpeterson@cdpb.org�

	branch briefing By bob maxie, Branch chief
	Inside this issue:
	California Department of Food and Agriculture
	Marketing Division, Marketing Branch
	Marketing quarterly
	spring 2010
	Page #
	Marketing quarterly
	New at the helm
	Three commodity groups hire new chief executives
	Table of due dates
	Page #
	VOLUME 2, ISSUE 1
	Branch briefing, continued from page 1
	Marketing programs: in the news
	Page #
	Marketing quarterly
	What is the Ca nitrogen assessment?
	Spring ushers in a new     commission
	Continuation for dry beans and cut flowers
	Page #
	VOLUME 2, ISSUE 1
	California nitrogen assessment advisory council members
	Marketing quarterly
	Announcements!
	State and federal Dried plum            programs announce ceo opening
	Welcome Baby Nathan geis!
	State fair booth anyone?
	We want to hear from you!
	Marketing program 
	managers’ meeting


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


