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C A L I F O R N I A

U.S. Fluid Beverage Per Capita Consumption, 1987-2007

Sources: USDA Economic Research Service / U.S. Census Bureau/Annual Population Estimates
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Fluid Milk Per Capita Consumption
Whole, 2%, 1%, Skim Milks in 1987, 1997, 2007

Whole 2% Reduced Fat 1% Lowfat Skim

What Products Are Consumers 

Purchasing?

Carbonated soft drinks show • 
the highest fl uid beverage 
per capita consumption in 
the U.S.

Bottled water per capita • 
consumption increased 351% 
over last twenty years.

Milk per capita consumption • 
continues a steady decline.

Trends for Fluid Milk:

As the glass size indicates, • 
overall per capita 
consumption of milk has 
declined over the 20-year 
period.
Per capita consumption • 
of whole milk continues 
to decline, 2% reduced fat 
milk is holding relatively 
steady, while 1% lowfat 
and skim milks have 
increased.

*    Total fl uid milk consumption  
  includes fl avored milks.
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Note:  Carbonated soft drinks and juices per capita consumption fi gures are calculated by USDA  
 Economic Research Service using industry data, U.S. resident and total population on July 1.  

 Fluid milk fi gures include buttermilk.  
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