
In this briefing: 
Liaison program assignments made this summer 
Voter access rights and list confidentiality 
Department lawsuit updates 
Department proposed advertising policy 
 
Liaison program assignments 
The Marketing Branch made some program reassign-
ments this summer to more evenly distribute workloads. 
Glenn Yost has starred in his own version of “Planes, 
Trains and Automobiles” over the past few years with an 
assignment load of15 programs. While we reduced the 
number of programs assigned to Glenn, his workload 
will still be high given the size and complexity of his  
remaining programs. A copy of the updated program 
assignment list is included at the end of this issue. 
 

The branch also welcomes David Hillis as a research 
manager. He is supervising a staff of four analysts/
technicians and is the assigned liaison to four marketing 
programs. David is focusing his efforts on improving the 
services provided to the economists and marketing  
programs.  
 
Voter access rights and confidentiality of market-
ing order producer lists 
The California Department of Food and Agriculture has 
changed its list maintenance procedures based on a  
review of the confidentiality provisions within Food and 
Agricultural Code, §58781. 

The branch will no longer release producer lists on request 
for the purpose of communicating with producers of a 
given commodity. Such communication takes place during 
referenda associated with the continuation of a marketing 
order or for substantive changes in activities of the order.  
 

Instead, the branch will now facilitate such communication, 
subject to limitations of the procedure described below in 
order to preserve the confidentiality of the list, as is  
required by law. 
 
CDFA Voter-Access Procedure: 
a. Pursuant to §58781 of the California Marketing Act, 

CDFA maintains the confidentiality of producer lists at 
all times. However, to ensure parties affected by a mar-
keting order are able to communicate with other such 
parties, the department will make mailings to individuals 
on voter (producer) lists, provided the interested party 
(applicant) supplies the documents to be mailed already 
inserted into plain, sealed and stamped envelopes.  

b. The department will require payment of a fee to cover 
the costs of handling the mailing request. 

c. The department shall be provided with a sample copy 
of the mailing in order to ensure that:  
(1) Contents regard only matters related to implemen-

tation, administration or termination of the market-
ing order or council law.  

(2) Contents do not include any false, objectionable 
(vulgar or profane), or defamatory language.  
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The table below is a reminder of regular occurring due 
dates. If you have questions, call your Marketing Branch  
program liaison at 916-900-5018.

 
REVISED: 01.01.2012 

Table of Due Dates 

Item Applies To 

Annual 
Contract  
Report, 

also listing 
UC Research 

Contracts 

Marketing Orders 
Agreements 

Councils 

Financial and 
Agreed Upon 
Procedures 

Audits 

Marketing Orders 
Agreements 

Councils 
Commissions 

Member Lists Marketing Orders 
Agreements 

Councils 
Commissions 

Form 700 Marketing Orders 
Agreements 

Councils 
Commissions 

Ethics Training Marketing Orders 
Agreements 

Councils 

Due Date 

Electronic report due  
to the Marketing Branch  

six months into the  
board’s or council’s  

fiscal year.  

Electronic copy to the 
Marketing Branch 30  
days after completion. 

As soon as possible  
after any changes. 

Include address, phone 
and email. 

April 1 
All Form 700s  
due to FPPC. 

May 1 
Program lists of  

members’ and alternates’ 
filings due to  

Marketing Branch. 

Members must complete 
training within time 
frames below and submit 
certificate to program 
executive: 
New: Within six 

months of assuming 
position. 

Continuing: Every 
two calendar years. 

Program executives re-
tain signed original cer-
tificates. List of board 
members and alternates, 
with dates they com-
pleted orientation, must 
be emailed to the branch 
via Beth Jensen. 

TABLE OF DUE DATES A CALIFORNIA DIALOGUE 
Sec. Ross to convene meeting with marketing 
programs on October 31, 2012, at CDFA 
 
Sec. Ross wants to meet with marketing program man-
agers as well as a broader universe of agricultural 
stakeholder groups to share the very latest research 
on consumer perspectives toward agriculture. Out of 
this dialogue, she hopes to engage the state’s ag lead-
ers in coordinated and proactive consumer messaging.  
 
Those who attended the July 25 program executives’ 
meeting may remember Sec. Ross talk about the con-
sumer outreach efforts led by the U.S. Farmers and 
Ranchers Alliance (fooddialogues.com). Its mission is 
to “work together to enhance Americans’ trust by 
leading a conversation about today’s agriculture and 
answering their questions about how we raise our 
food.” General Manager Hugh Whaley will be the kick-
off speaker of the day. 
 
In another follow-up, Kasey Cronquist, Buy California 
Marketing Agreement chair, will give an update on the 
board’s work to create “CA Grown 2.0” aimed at a 
tiered membership structure to engage new participa-
tion and generate new programming opportunities. 
 
For those unable to attend the July meeting, Undersec-
retary Schubert gave an update on regulatory reform. 
The department is actively involved in influencing  
regulatory agencies in the areas of nitrates, water  
efficiency, salinity and Prop. 65. She stressed that  
program executives should inform the department 
immediately when regulatory problems arise so that 
outreach and education can take place with the right 
agencies at an early stage.  

W E  D I D  I T !  
 
Congratulations to the agricultural community, FFA 
and everyone who made this opportunity to create a 
California ag license plate a reality! We exceeded 
DMV’s threshold by collecting 8,355 plate orders.  

http://www.fooddialogues.com�
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BRANCH BRIEFING , CONTINUED 

Department lawsuit  
updates... 
 
California Milk  
Advisory Board 
In 2011, People for the Ethical 
Treatment of Animals (PETA) 
filed a lawsuit against the  
California Department of  
Food and Agriculture and  
California Milk Advisory Board 
claiming that the board’s advertisements are false and mis-
leading. On May 25, 2012, the Sacramento Superior Court 
held a hearing on PETA’s writ petition. The court denied it 
on August 23 and ordered the department’s attorney to 
prepare a proposed judgment.  PETA has 60 days after the 
decision is entered to file an appeal. 
 
California Raisin Marketing Board 
Three raisin entities—Boghosian Raisin Packing Co. Inc., 
Lion Brothers and Raisin Valley et al—filed a lawsuit 
against the department and California Raisin Marketing 
Board claiming that the board’s mandatory assessments 
are a violation of the Free Speech and Free Association 
Clauses of the California Constitution. The trial began in 
April this year and concluded in September 2012. The 
judge requested final briefs and his decision is expected in 
spring 2013. 
 
California Cherry Marketing Program 
In 2003, Felix Costa & Sons (Costa) filed a lawsuit against 
the department claiming that mandatory assessments of 
the California Cherry Marketing Program are a violation of 
its Free Speech rights. On July 27, 2011, the department 
prevailed in the case. Costa appealed the ruling. Costa’s 
opening brief was due on August 20, 2012. The depart-
ment has 90 days after Costa submits its brief to file the 
respondent brief. 
 
California Grape Rootstock Improvement  
Commission 
In June 2012, the Sacramento County Superior Court is-
sued a decision upholding legal status the California Grape 
Rootstock Improvement Commission and rejecting all 
claims raised by plaintiff, Duarte Nursery, Inc. This deci-
sion is now final. The ruling rejects a suit Duarte filed that 
raised several constitutional issues against the commission. 

d. Applicant must certify that the content of each enve-
lope is identical to the sample provided the depart-
ment. The department shall not alter the contents of 
the mailing.  

e. In addition to placing a mailing label on each enve-
lope, the department will stamp the following word-
ing on the outside of the envelope: “The California 
Department of Food and Agriculture is mailing this 
envelope on behalf of an interested party to this 
marketing program. All costs of this mailing were 
paid for by the interested party.” 

f. The applicant shall be solely responsible for the con-
tents of the mailing and for any claims arising from 
the mailing. The applicant shall further agree to in-
demnify and hold harmless the department, its em-
ployees, and the advisory board and its employees 
against any and all claims, actions, losses, disputes, 
debts, obligations and/or liabilities, arising from the 
contents of the mailing. 

 
CDFA Proposed Advertising Policy 
The department continues work on a proposed Adver-
tising and Promotion Policy for Marketing Programs. All 
programs that conduct advertising and educational activi-
ties received a draft in May. A workshop held in late-July 
provided the department with feedback from marketing 
program managers regarding the draft policy.  

The department asked for and received additional writ-
ten comments about the proposed policy. The Marketing 
Branch and Legal Office are analyzing these comments 
and will make revisions to the policy as warranted. A 
revised policy will be presented to the Executive Com-
mittee of Program CEOs this fall with the objective of 
making the policy effective by year-end. 

 
With Shannon Gunier’s  
retirement in early 2013,  
the Lake County Winegrape  
Commission is seeking an 
experienced candidate to 

replace her as president. The ideal applicant must be 
experienced and highly adept at independently handling a 
wide range of marketing and promotional activities. Send 
resume, cover letter and salary history by October 31, 
2012, to Lake County Winegrape Commission, Attn: 
Executive Committee, P.O. Box 877, Lakeport, CA 
95453. To learn more about the commission, visit their 
website at lakecountywinegrape.org.  

L A K E L A K E 
C O U N T YC O U N T Y

L A K E 
C O U N T Y

winegrape commissionwi

http://www.lakecountywinegrape.org/�
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The Marketing Branch annually prepares a CEO salary 
survey for California’s marketing programs. The most 
recent survey is also attached as a separate document, 
for your reference. For the first time, we have incor-
porated average and median salary adjustments for 
continuing program executives, because we believe 
these provide a more stable and accurate depiction of 
trends than does the change in average salary figure. 
We encourage people to exercise caution in using the 
changes in average and median salary figures, since 
these can fluctuate dramatically from year-to-year due 
to factors unrelated to actual trends, such as start-ups, 
terminations, retirements and shifts 
from full-time CEOs to contract man-
agement services. 
 
This past year several programs  
terminated and a smaller budget  
program contracted for management 
services. These events produced an 
upward push on the average salary and 
median salary figures that was above 
and beyond general salary trends.  
 
The average salary rose 8 percent and median rose 
9.26 percent, while actual salary adjustments for  
continuing chief executives had a median increase of 
3.35 percent and an average increase of 4.95 percent. 
Programs did not routinely provide their continuing 
chief executives with 8 percent to 10 percent salary 
increases. Rather 3 percent to 5 percent was more 
typical. 
 
We hope this more detailed CEO salary summary of-
fers program executive committees and boards of di-
rectors enhanced information for their annual CEO’s 
compensation deliberations. 

Facts about the survey 

This summary is based on information collected by the 
branch for full-time chief executives of California’s 
boards, councils and commissions. Part-time contractual 
management arrangements are not included.  

In categorizing the programs by budget size, the branch 
does not intend to imply that program budget size is the 
only or most important criteria when establishing a chief 
executive’s salary. Other criteria, such as experience, 
diversity of activities, industry complexity and size, and 

number of employees are also factors to 
consider.  

If a chief executive administers both a 
state and federal program, budgets of both 
are added and treated as one. 

Performance-based incentives are incor-
porated into salaries; although, very few pro-
grams routinely provide this type of com-
pensation each year. 

Benefits are included in this summary since there does 
not appear to be a significant correlation between budget 
size and benefit packages. A typical benefits package in-
cludes vacation/sick leave, retirement; and medical, dental 
and vision insurance. Many programs provide disability, 
life and some form of auto (use of a company car or a 
monthly car allowance). Some programs also provide a 
level of funding toward health coverage for the chief ex-
ecutive’s family. 

For instances in which the chief executive position is cur-
rently vacant, the table reflects the most recent salary. 

The salary figures in the table are as of April 1, 2012. 

BUDGET RANGE NUMBER OF 
PROGRAMS 

AVERAGE    
BUDGET 

CEO                                
SALARY SPECTRUM 

AVERAGE         
CEO SALARY 

up to $1,000,000 5 $732,963 $70,000 to $126,000 $104,200 

$1,000,001 to $2,500,000 5 $1,484,590 $90,956 to $138,020 $119,625 

$2,500,001 to $7,500,000 5 $5,325,228 $132,454 to 235,000 $182,551 

$7,500,001 and above 7 $18,908,296 $150,000 to $488,785 $276,969 

Average salary  
adjustment this past year 

for continuing chief  
executives was 4.95%. 

Median salary  
adjustment this past year 

for continuing chief  
executives was 3.35%.  
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NEW FACES AT DAIRY COUNCIL AND LODI WINEGRAPE COMMISS ION 
R E S P E C T E D  L E A D E R  R E T I R E S   
A F T E R  2 7 - Y E A R  C A R EE R W I T H  
D A I R Y  C O U N C I L  O F  C A L I F O R N I A  
 
Peggy Biltz retired in July  after 
serving 27 years with the 
Dairy Council of California 
(DCC); the last 22 as CEO. 
With a staff of 50 profession-
als across California, the DCC 
currently reaches millions of 
children and adults each year 
through nutritional education 
programs that stress the im-
portance of including all food 
groups as part of a balanced 
diet while proactively positioning milk products as an 
“irreplaceable” food group for maintaining health. 
 
Peggy, a registered dietitian and former educator, origi-
nally worked with the DCC as a nutrition consultant back 
in the 70’s. She left the DCC for a period of years during 
which time she completed her MBA at UCLA and served 
as the first executive of the California Dietetic Associa-
tion. She returned to the DCC as a project manager and 
was eventually made the organization’s CEO in 1990, a 
position that she has held ever since. 
 
Under Peggy’s insightful, committed, and steady leader-
ship, the DCC solidified its status as the gold standard in 
nutritional education and achieved several noteworthy 
accomplishments including: 
Adaptations of DCC programs to match changes in 

federal dietary guidelines while all the time ensuring 
that DCC programs maintained a strong behavioral 
change focus and reflected DCC’s distinct nutrition 
philosophy. 

Modification of DCC programs to incorporate digital 
technologies. 

Development of strong partnerships with health pro-
fessionals and other industry groups to leverage re-
sources and maximize results. 

Expansion of DCC’s reach so that 90 percent of Cali-
fornia schools now use DCC nutrition educational pro-
grams and millions of adults now access DCC informa-
tion via multiple mediums. 

 
We at CDFA extend our best wishes to Peggy for a long, 
rewarding and happy retirement. 

Tammy Anderson-Wise is new Dairy Council of 
California CEO 
 
The Dairy Council of California’s board of directors 
recently named Tammy Anderson-Wise as its new 
CEO. She was formerly director of program services 
for the council, managing its school programs. Ander-
son-Wise has been with the organization for 15 years 
and replaces Peggy Biltz who retired after 22 years as 
CEO. 
 
“I am humbly honored to be Peggy’s successor,” Ander-
son-Wise said of the appointment. “We share a vision 
for the future—staying true to our core focus on nutri-
tional education. That means building lifelong value for 
milk and milk products for California children and their 
parents through more touch points and in behaviorally 
engaging ways that improve their eating habits.” 
 
In making the announcement, Strathmore milk pro-
ducer and current council chairman, Andy Rynsburger, 
said, “Tammy brings both experience and passion for 
the Dairy Council and what it stands for. We’re very 
excited to have her step into Peggy’s shoes and lead the 
organization into the future.” 
 
Lodi Winegrape Commission appoints  
Camron King as new executive director 

Following an extensive recruitment process, the Lodi 
Winegrape Commission hired Camron King to fill the 
ED position that became vacant last December after 
Mark Chandler’s decision to start his own consulting 
business. Chandler had been executive director since 
the commission’s inception in 1991. 
 
King is a familiar and well-respected figure in the wine-
grape industry. He was a former vice president of State 
Government Relations at the California Association of 
Winegrape Growers. His background includes execu-
tive experience in government affairs, development of 
educational programs and fundraising. King has also 
worked for the Muscular Dystrophy Association and 
Western Labor Coalition. Additionally, he served on a 
number of wine industry boards and committees, in-
cluding the Unified Wine and Grape Symposium, Cali-
fornia Sustainable Winegrowing Alliance, National 
Grape and Wine Initiative and California Roundtable on 
Agriculture and the Environment. 
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2012 CONTINUATION HEARINGS AND REFERENDA SCHEDULE 

 

Marketing Branch Mission 
We assure the fair and practical operation of 

marketing programs for the benefit of California 
agriculture and the citizens of California. 

WE WANT TO HEAR FROM YOU! 
1. Do you have an announcement or 

news to share via the Marketing Quar-
terly? 

2. Do you have commodity beauty shots 
that we can feature in this newsletter? 

3. Do you have suggestions for improv-
ing this newsletter? 

Please send comments or news items for 
inclusion in the next Marketing Quarterly to 
April Izumi at april.izumi@cdfa.ca.gov. 

Governor Edmund G. Brown Jr. 
Secretary Karen Ross 
California Department of Food and Agriculture 
Marketing Division, Marketing Branch 
2800 Gateway Oaks Drive, Suite 200 
Sacramento, CA 95833 
Phone: 916-900-5018 
www.cdfa.ca.gov/mkt/mkt 

Marketing orders, commissions and councils are typically subject to a five-year continuation process. This year, six  
programs will undergo a continuation hearing and eight programs are due to undergo a continuation referendum.  

 
HEARINGS OUTCOME 

Pistachio Research Board Continued 

Mendocino Winegrape Commission Issued to Referendum; see below 

Fig Advisory Board Continued 

Alfalfa Seed Advisory Board  

Melon Research Board  

Processing Tomato Advisory Board  

MONTH FOR HEARING 

January 2012 

February 2012 

April 2012 

October 2012 

October 2012 

October 2012 

REFERENDA MONTH FOR VOTE 

Table Grape Commission January 2012 

Pear Advisory Board February 2012 

Processing Strawberry Advisory Board March 2012 

Citrus Research Board April 2012 

Potato Research Program September 2012 

Grape Rootstock Commission October 2012 

OUTCOME 

Continued 

Continued 

Continued 

Continued 

Continued 

 

Mendocino Winegrape Commission April 2012 Suspended 

Fresh Carrot Advisory Board Fall 2012  

MENDOCINO COMMISSION WINDING DOWN.. .  
 

The Marketing Branch completed the referendum tally to determine if 
Mendocino County vintners and winegrape growers favored continuation 
or suspension of the Mendocino County Winegrape and Wine Commis-
sion. To continue, a majority of vintners voting and majority of growers vot-
ing must have been in favor. On the vintner side, 68 percent voting were in 
favor of continuing. On the grower side, 45 percent were in favor. The 
grower result did not meet the vote requirement; and, as a result, the 
commission’s board of directors is winding down its operations.  

jHITNEY eOSE `ONSON 

The Marketing Branch wishes to congratulate Joe Monson  
and his wife, Daphne, on the birth of their first child. 

Born August 13, 2012 
8 pounds 2 ounces 



 MARKETING BRANCH PROGRAM ASSIGNMENTS – EFFECTIVE JUNE 15, 2012        
 

Dennis Manderfield  April Izumi  Kathy Diaz-Cretu               

1. Assistant Branch Chief  1.     Artichoke Board   1. Asparagus Commission  

2. Avocado Commission   2.    Dry Bean Board   2. Fig Board    

3.  Dairy Council   3.     California Grown   3. Pear Board  

3. Cut Flower Commission   4. Carrot Board   4. Rice Commission  

5.  Milk Processor Board   5.     Date Commission   5. Rice Research Board  

6.  Dried Plum Board   6.     Grape Rootstock Comm.   6. Walnut Commission  

7. Processing Strawberry Board   7.     Leafy Greens Research   7. Winegrape Comm. – Lake  

8. Strawberry Commission   8. Wheat Commission   8. Winegrape Comm. – Lodi  

9. Table Grape Commission   9.     Potato Research Board   9. Raisin Marketing Board  

  10. Cling Peach Board    10. Audits and  Enforcement 

  11. Pistachio Research Board    

  12. Marketing Quarterly   

     

Glenn Yost  Joe Monson                       David Hillis                            

1. Cantaloupe Board   1.  Apple Commission   1. Alfalfa Seed Research Board  

2. Cherry Board   2. Beef Council   3. Celery Research Board  

3. Leafy Green Agreement   2.  Blueberry Commission   4. Melon Research Board   

4. Manufacturing Milk Board   4. Citrus Research Board   5. Pepper Commission  

5. Milk Advisory Board  (CMAB)   5. Citrus Nursery Board   6. Supervision of Analytical Unit 

6. Sea Urchin Commission   6. Garlic & Onion Inspection   7. Resource Directory 

7. Winegrape Comm.  – Sonoma   7. Garlic & Onion Research Board   8. Audits and Enforcement 

8. Winegrape Inspection Board   8. Processing Tomato Board    

9. Wild Rice Board  9. Sheep Commission    

  10. Salmon Council    

  11. Lists & Vote Tabulation – Lead    

  12.  Program Liability Insurance   

  13.  Student – Lead Person   

      

     

 



CALIFORNIA DEPARTMENT OF FOOD AND AGRICULTURE 
REQUEST FOR MAILING AND STATEMENT OF COMPLIANCE AND NON-COMMERCIAL USE 

 
 
 
I hereby request the California Department of Food and Agriculture (Department) to make a 

mailing of my letter regarding _________________________ to all producers of 

_________________ whose names are on file with the Department. 

 

I understand that the Department will provide me with the number of producers who will 

receive my letter so that I may prepare the mailing.  The contents of the mailing will be 

inserted into plain envelopes and the envelopes sealed and stamped prior to delivery to the 

Department for mailing.  A sample of the contents will be provided to the Department at the 

time that the sealed envelopes are delivered. 

 

I certify that my proposed mailing:   

 

1. Is for a non-commercial use associated with the ______________  upcoming public 

hearing or referendum on the Marketing Order for ______________________.  

2. Contains no defamatory, false, misleading or obscene language.   

 

I further certify that I am a producer or represent a producer trade association composed of 

persons subject to the provisions of the program referenced above. 

 

I agree to indemnify and hold harmless the Department, its employees, the ______________ 

Board and its members and employees for any claims, actions, losses, disputes, debts, 

obligations, liabilities, and/or reasonable attorney's fees and court costs arising from the 

contents of my proposed mailing.   

 

At the time the sealed and stamped envelopes are delivered to the Department, I also agree 

to pay to the Department an amount it specifies to cover its cost to make the mailing 

described above. 

 

___________________________________  __________________________________ 
Name       Date 
 

___________________________________  __________________________________ 
Business Name      Signature 
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