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The California Endowment: About Us

* Promoting fundamental improvements in the health of
all Californians

* Pioneered multi-sectoral, policy and place-based
approach to obesity prevention:
e Healthy Eating Active Communities

e Central California Regional Obesity Prevention Program

* Health Happens Here!
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The Rise In Childhood Obesity

20%

T

Ages
///// 2to5
10%
—Ages
/ 6 to

Ages
0 % T T T T T T T 1 1 2 t O
~ A o o K o K O 19
K K 9 9 N S S S
& A AC ad o N QY N
NG NG NG NG N o O N




Obesity Disparities Are Significant
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CA Obesity and Overweight Costs Are
Staggering

$21 billion




Many Causes of Obesity

Increased meal/snack portion sizes

Low cost and availability of processed and
quick foods.

Marketing of unhealthy foods

Reduced physical activity in schools and
Increase In sedentary activity

Health sector not focused on prevention

Limited access to healthy foods In
neighborhoods




Families Are Healthy When
Communities Are Healthy
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Opportunity for policy intervention




Health Happens Here
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Many Californians Can’t Buy Quality
Food




The California FreshWorks Fund
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Healthy food. Closer to home. Announced '
FreshWorks is a public-private partnership loan func by First Lady Michelle Obama
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Healthy Retalil Yields Diverse Benefits

= Economic growth and vitality

s INncreased sales of California
agricultural products

= Improved community health




Marketing Remains a Scourge

86% of ads
seen by
children
promote
products high
in saturated
fat, sugar, or
sodium.




Unhealthy Products Disproportionately
Promoted in Stores




We Can Deliver Change




FreshWorks Builds Healthy Marketing
into the Criteria for Financing

e Encouraging healthy choices through product
placement, pricing, and promotion,

e Creating junk-food-free checkout aisle, and

e Supporting regional food systems, locally grown
foods, and/or organically grown foods to the extent
available.




Signs of Progress

Percent change 2005 to 2010
P At least 3% lower in 2010
Less than 2% lower in 2010
[ | Less than 3% higher in 2010
[0 At least 3% higher in 2010

Labels in each county
MName of County
% change

Santa Barhara | |
LM% (Venturd o pngeles !
=L 0% ) '




P The

California
Endowment




	California’s Food System:�Impact on Communities and Health�
	The California Endowment: About Us
	 The Rise in Childhood Obesity
	Obesity Disparities Are Significant
	CA Obesity and Overweight Costs Are Staggering
	Many Causes of Obesity
	Families Are Healthy When Communities Are Healthy
	Health Happens Here
	Many Californians Can’t Buy Quality Food
	The California FreshWorks Fund
	Healthy Retail Yields Diverse Benefits
	Marketing Remains a Scourge
	Unhealthy Products Disproportionately Promoted in Stores
	We Can Deliver Change
	FreshWorks Builds Healthy Marketing  into the Criteria for Financing
	Signs of Progress
	Slide Number 17

