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ABC is a Federal Marketing Order 

• A Federal Marketing Order founded by the 
almond growers of California in 1950  

• USDA oversight under the Agricultural 
Marketing Agreement Act of 1937 (AMAA) 

• Broad-based program of production and 
environmental research, nutrition research, food 
safety, compliance, and global market demand 
creation (grower>>>consumer) 

• Funding  by a  $0.03/lb assessment on growers 
paid by handlers 
 USDA/FAS market promotion funding through 

UES  

• Elected/Appointed Board of Directors – 5 
growers, 5 handlers 

• 45 ABC staff located in U.S., U.K., China, 
India 
 PR, advertising, social media agency partners in 

all major markets  



The Scope of the California Almond Industry  

• Spanning 500 miles throughout the Central 
Valley 
 

• 6,600 growers - 105  handlers 
 

• 100% of U.S. production 
 82% of worldwide production 
 Shipments 67% export; 33% domestic 

 
• $4.8 billion in farm value* ($6 – 7 billion at 

current prices) 
 2nd most valuable California crop 

 
• 2013 export value $4.1 billion 

 Top U.S. specialty export crop 
 California’s #1 ag export*** 

 
• Almond industry generates about 104,000 jobs 

statewide; 97,000 in the Central Valley**** 
 $21 billion in total economic output 
 About $11 billion to the state’s total economy 

 

Sources:  
*USDA Agricultural Statistics Service, Pacific Region (NASS/PR) 
**U.S. Department of Commerce, Foreign Trade Statistics 
***Agricultural Issues Center, University of California 2011 
****Agricultural Issues Center, University of California 2014 





Exports or Domestic: involves Addressing Many Issues….. 

• Insert map graphic FSMA 

Prop 65 

Environmental and 
Production Issues 

WATER 

Food Safety 
Legislation 

Labeling and 
packaging 

Non-Transparent 
Approach 

Import controls 

Pesticide MRLs 

Hazard vs Risk 
Based Approach 



Ensuring Success for the Future 

• Not about tariffs – market access is about phytosanitary issues 
 Pesticide MRLs 
 Perceptions of food safety 
 Harmonization of standards 

• Alliances are essential 
 U.S. government 
 Foreign officials and Import authorities 
 Industry stakeholders 

• Success and market intelligence go hand-in-hand 
 FAS offices as front line in foreign markets – establishing relationships, following up on 

potential market impediments 
 Knowing the lay of the land before trying to implement a program 
 Engagement at a technical level before it gets political! 



Q&A 



Thank you 

Almond Board of California 
1150 9th Street, Suite 1500 
Modesto, California  95354 

T:  +1 (209) 549-8262 
inquiries@almondboard.com 
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