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CPDPC Communications Subcommittee Meeting 
September 30, 2011 

Citrus Research Board Conference Room 
10:30 a.m. – 12:00 

 
 

The meeting was called to order by Kevin Olsen at 10:30 a.m. on September, 2011 at the Citrus 
Research Board conference room, Visalia, California. The following were in attendance 
 
Subcommittee Members     CRB Staff     Others 
Dan Dreyer       Louise Fisher    Sharon McNerney 
Shirley Kirkpatrick     Ted Batkin     Susan McCarthy 
Kevin Olsen            Nick Hill 
Gus Gunderson        
                     
  
Chairman Olsen called the roll and established that a quorum was present. 
 
The minutes of August 9 and September 9, 2011 meetings were reviewed, with no changes. 
 
Louise Fisher reviewed the Outreach forecast for the remainder of the fiscal year (attached). 
 
The Subcommittee discussed content of the newsletter and decided that it should at least include: 

 Notification of the assessment reduction and why it was possible to make the reduction 
 An overview of Outreach activities  
 An overview of the trapping program 
 Committee members 

Next steps are for Susan to develop a draft of the newsletter, work with Shirley on polishing it 
and then distribute to the Subcommittee. 
 
The Subcommittee then discussed outreach to nurseries. Sharon McNerney reviewed the results 
of the meeting held August 23, 2011 between CDFA and CRB staff and NST. Main points for 
nursery outreach: 

1. Educate the consumer on the need for inspect and treat their trees and not to move citrus 
outside of quarantine area.  

 Develop and place tree hangers statewide on trees in retail nurseries. There are about 1.2 
to 1.3 million trees sold in California. 

 Develop a specific ACP hotline number that links to CDFA’s hotline number and to their 
pest notification form.  

 Change messaging in ongoing consumer communication to include homeowner self-
treatment. 

 Work with production nurseries to place the hangers. The CCNS’s annual conference is 
Oct 10, 11, 12. Sharon McNerney, Louise Fisher and Susan McCarthy to attend to get 
input from production nurseries on hang tags. 
 

2. Look for sponsorship from chemical companies. 
 Encourage chemical companies to launch marketing campaigns to educate nursery/ 

garden center employees and homeowner about treatment options and to support use 
of Point of Sale displays. 
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 During the discussion, it was noted that the California Association of Pest Control 
Advisers (CAPCA) will be meeting in Reno in October and that would provide an 
opportunity to meet pesticide company officials and begin getting them involved in 
outreach activities. 

 
The action items for the outreach project are: 

 Attend the CCNS meeting 
 NST to conduct message testing on hang tags and consider other methods of consumer 

outreach 
 Attend the CAPCA meeting 

 
Chairman Olsen reminded everyone to keep in mind that the hang tags are just one of several 
possibilities for outreach. 
 
The meeting adjourned at noon. 
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